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F O R M E R LY K N O W N A S :
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The New

With 9 issues a year, CM reaches a mix of industry professionals,
celebrities and digital influencers from coast to coast.

MONTHLY MAGAZINE
A unique cultural perspective on
trends and movements affecting
Asian Americans in the entertainment
industry, this oversized glossy comes
in a design-forward package.

DIGITAL CIRCULATION

PRINT CIRCULATION

DIMENSIONS

REGION

FREQUENCY

100K per month

1K per month

9”x12”

U.S.

9 / yr.
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MEDIA KIT

E-Magazine
LINK >> emagazine.charactermedia.com
Flip through the publication on your mobile device or desktop. Read articles with the
ease of a paper magazine and share it with your friends.

MONTHLY CIRCULATION
»

100K

FEATURES
»

Easy access

»

Mobile-friendly interface

»

Environmentally friendly

»

No postage required

»

Adjustable text sizes for better readability

»

Downloadable digital version

»

Searchable keywords
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MEDIA KIT

Content

CM documents Asian Americans who are telling their own stories in the entertainment space.

MONTHLY CIRCULATION FOR PRINT
»

1K

FEATURES
In-depth interviews with diverse
Asian American celebrities who
are transforming Hollywood and
digital culture. News and insights
from industry insiders.
» TV watchlists
» Rising stars
» Trend pieces
» Q&As with directors, writers
celebrity chefs & more

Reviews

GUARDIAN

Brand
Integration

GUARDIAN

Thinkin’ About Tomorrow

» Films

The Good Doctor actor Will Yun Lee speaks out on caregiving, and how to find kindness through
strength and strength through kindness.
TEXT BY CAMAY ABRAHAM

If you’re part of an Asian American or Pacific Islander family, or maybe
have watched a few episodes of Fresh Off the Boat, you know how important caregiving is to the household. When it comes to AAPI families, it’s
common practice for younger generations to take care of their parents
or other beloved elders at home due to the cultural norms of filial piety.
AARP, the nation’s largest nonprofit organization working to improve
the lives of all over 50 and their families, recognizes this dedication to
togetherness and aims to help caregivers provide for loved ones as well
as themselves. According to a nationwide study conducted by AARP,
AAPI individuals are almost twice as likely to care for their progenitors
compared to the general population, and are twice as likely to live in a
multigenerational household.
For AAPI individuals, who often struggle to adhere to the traditions
their first-generation parents raised them with while following contemporary American values, family caregiving can be a daily balancing act.
Korean American actor Will Yun Lee is all too familiar with finding this
balance, caring for his father (taekwondo grandmaster Soo Wong Lee),
his mother and his 6-year-old son, Cash. Lee, who has built a career bringing the pain in movies like Elektra and The Wolverine, has found his latest
job saving lives as Dr. Alex Park in the medical drama The Good Doctor.
Although he’s not showcasing his martial arts lineage in this role, Lee is
displaying the concept of generational caregiving that has been passed
down from his father to him, and now to his own son.
Asian American and Pacific Islanders are often expected to look after
their parents in old age, but according to AARP, conversations around
caregiving typically don’t take place until a crisis has already occurred.
Lee, however, is already addressing those concerns. As a dutiful firstborn Korean American son, he’s happy to care for his semi-retired parents. “I’m so fortunate to be in a place where I can help them and take care
of a lot of things that need to be taken care of,” Lee says. “Hopefully, my
son will learn that story and see how I view my parents. I’m not expecting
him to take care of me in my old age, but it’s about paying it forward and
paying back.”
But caregiving isn’t just limited to one’s own family. A generational
drive to help not only immediate family members but also the rest of the
community at large is rooted in Lee’s family’s own adversity. Through-

» TV
» Music
» Books

out his childhood, Lee and his younger brother Brian were frequently
watched over by extended family, in addition to their parents. Moving
around the country from the Bronx to San Francisco to living in motels in
Hawaii, Lee attended 23 different schools and gained a unique perspective on life that he utilizes in his acting. “I would never take any of it back
because I became this fly on the wall,” Lee says. “I always look at it as a
fortune that I was raised in early life by a million different families. When
I became an actor, that was my toolbox. Had I not gone through those
hard times, maybe I wouldn’t have those tools to fall back on.”
Although Lee plays a doctor on TV, he underwent his own real-life
medical drama involving his son. At the age of 3, Cash had a stroke and was
initially diagnosed with central nervous system vasculitis. After living in
and out of hospitals as Cash endured multiple 11-hour chemotherapy
sessions, a second opinion from a neurosurgeon correctly diagnosed
Lee’s son with a rare blood disorder called moyamoya. “It was hard to
teach the lessons that we had thought we were going to as parents,” Lee
says. “We’re not doing the traditional things that we would’ve liked to
do, but his path will make him special in his own way.”
AARP also emphasizes to those tending to their loved ones that they’re
not alone in their experiences, and provides resources and tools for caregivers, including a Prepare to Care guide directed specifically toward the
pan-Asian community. When caring for his son, Lee was fortunate to
have a network of friends and family to rely on, notably his wife, actress
Jennifer Birmingham Lee, and his mother-in-law. “In terms of friends
and family, we had a lot of support,” says Lee. “We were raised by incredible parents, which made us stronger as a unit. A lot of families would’ve
fallen apart and not made it through.”
When asked what he most wants to pass on to his son, Lee says that
it comes from his father—to do your best not to live in the gray. “Out of
the stereotypical things we see of Asian fathers, he’s very heart-driven,”
Lee says. “He’s always followed his heart, and that’s what I hope to give to
my son. For so many Asian parents it’s about being a doctor or lawyer and
that comes from love, but I guess the lesson would be—and it sounds so
cliché, but—follow your heart. What I hope to pass onto my son is to be
kind, be strong and never give up. I hope he takes those words with him
for the rest of his life.” CM

A GOOD LOOK “Hopefully, my son will learn that story and see how I view my parents.” Photo by Bjoern Kommerell.
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Masala
» A mix of the coolest
new releases
» Serendipitous
discoveries in the
culture
» Talking points for
dinner conversation

D E C E M B E R 2 0 1 9 / C H A R AC T E R M E D I A

D E C E M B E R 2 0 1 9 / C H A R AC T E R M E D I A

13

» Seamless
campaign integration
into editorial
» Noteworthy AAPI
community leaders
» Client satisfaction
with published article

Society Pages
» Red carpet & event photos
» Galas and fundraisers
» Industry conferences
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MEDIA KIT

Audience
Reach a thriving, dynamic and
influential English-speaking
readership, with diverse
cultural backgrounds.

DEMOGRAPHIC
Asian Americans are the fastest
growing demographic in the
U.S. and have the highest
average income of any other
ethnic group.
AGE
The average age of our reader
is 24. We speak to college
students who care about social
justice and to young creatives
who impact the entertainment
industry.
GENDER
56% - Female
43% - Male
EDUCATION
77% - College graduates
19% - Advanced degrees
ASIAN AMERICAN INCOME
$75K - 120K
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Editorial Calendar
ARTI C LE
SUBMISSION

AD
D E AD LI N E

O N LI N E
PU B LI S H DATE

Lunar New Year Issue

1/10

1/20

2/1

MAR

The Food Issue

2/10

2/20

3/1

APR

The Action Issue

3/10

3/20

4/1

MAY

Asian Pacific American Heritage Month Issue

4/10

4/20

5/1

JUN/JUL (SUMMER)

The Dance Issue

6/10

6/20

7/1

AUG

The Fashion Issue

7/10

7/20

8/1

SEPT

The Music Issue

8/10

8/20

9/1

OCT

The Thriller Issue

9/10

9/20

10/1

NOV/DEC ( WINTER)

Unforgettable Issue

11/10

11/20

12/1

M O NTH

ISSUE

JAN/FEB

Editorial calendar subject to change. Updated as of 03/2020.
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Audience
18-34
Audience Age

50k
Unique Monthly Visitors

40 %

Male

60 %

Female

7

MEDIA KIT

Social Media

CM tailors and targets social media content for each platform. On Facebook,
we focus on great photos and compelling stories. On Instagram, we’re capturing
moments as they happen. And on Twitter, we’re a key part of a vibrant conversation
about diversity and representation.

63k

18.7k

12.6k
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Character Images
A digital marketplace to buy and sell high quality images of Asian American
celebrities. Launched on 12/2019 at images.charactermedia.com.
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Events

Character Media proudly presents the annual Unforgettable Gala, now in its 19th year.
This black-tie event awards and celebrates Asian Pacific American celebrities, influencers
and leaders who have contributed to arts, entertainment and culture. More than 700
AAPI professionals and high-profile names gathered inside the Beverly Hilton last year
for an Unforgettable night to recognize the successes of the past year. The night’s live
entertainment and special performances will be covered by prominent print, radio and
online media outlets. Tickets include a gourmet three-course dinner, live entertainment,
a hosted bar and the after-party.

12 /2020
unforgettablegala.com
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Events

The golf tournament will be held at Journey at Pechanga in Temecula, CA—ranked
fourth by GOLF Magazine as the new best course you can play. This prestigious annual
event, which is committed to serving the Los Angeles Asian American community, gives
participants the unique opportunity to partner with top professionals and rising stars
from the LPGA Tour.

4/5 - 4/6/2020
Pechanga Resort & Casino
cmproam.com
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Events

CHARACTERSCREENINGS
Producers, major studios and indie filmmakers come to Character Media to host targeted
movie screenings before the premiere. The event can be a celebrity-focused event with a
red carpet and step-and-repeat, or a simple, intimate screening. Let us know, so we can
tailor the right screening experience for your next movie.
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AD Specs
SPACE

NON BLEED

BLEED

LIVE AREA

TRIM

RATE

LOCATION

Full Page #1

8”x11”

9.25”x12.25”

8”x11”

9”x12”

$5000

Back cover

Full Page #2

8”x11”

9.25”x12.25”

8”x11”

9”x12”

$3000

Inside front/back cover

Full Page #3

8”x11”

9.25”x12.25”

8”x11”

9”x12”

$2000

Inside

2-Page Spread

18”x11”

18.25”x12.25”

18”x11”

18”x12”

$5000

Inside front cover

PRINTING
Web offset(SWOP)
Saddle Stiched
Publication trim size: 9” x 12”

FILE SUBMISSION
Ads must be submitted on press-ready PDF, 300
dpi, including a .25” bleed on all 4 sides and trim
indications on all 4 corners. Character Media also
offers ad design services.
*FILE NAME SHOULD INCLUDE NAME OF
ADVERTISER AND ISSUE DATE.

Full Page

Full Page

2-Page Spread
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AD Specs
for Web
SPACE

RATE

Billboard
970 x 250 px

$3000/month

Large Leader
970 x 90 px

$2000/month

Portrait
300 x 600 px

$1500/month

Medium Rectangle 1
300 x 250 px

$800/month

Medium Rectangle 2
300 x 250 px

$1000/month
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Advertising & Sponsorship

Contact
JAMES RYU
Publisher

james@charactermedia.com
310.769.4709 (w)
310.702.2327 (c)
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